‘ Bird's Eye
Marketing

Google Ads: The Fine Art Of
> Optimization

Google Advertising 201

David Bird

@Birdseyemktg

2020-08-24



2020-08-24

What We'll Talk About Today

» Conversion Tracking
» Google Analytics Linking
» Search terms report

» Extensions (site links, call and a couple of underused but
effective extensions)

» It’s positive to use negative keywords
» Automated bidding (pros and cons)

.
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What We’'ll Talk About Today

Conversion Tracking
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What’s Your Advertising Done
For You Lately?

The answer lies in Conversion Tracking!

.

5

What is a ‘conversion’?

» What you want people
do on your website....




2020-08-24

Examples: What you want people to do

- D
| (= ( ‘—\i ;
Comment
SUBSCRIBE
Read Ou
BLOG

There are many things you want people to do.....

Images are thanks to: Visit Love Boice (Comment), Yankee-shelties (Contact), Globaicy
(Read our blog), Marketing Digit Pro (social like),

What ever you want users to do....

These are
your
conversions

» “Tell” Google Ads ......



Set Up Google Ads Conversion Tracking

» From Google Ads top navigation click Tools [BESE . BECN

GOTO  REPORTS ' TOOLS

Qa m W\

60TO  REPORTS  TOOLS

Return to previous AdW

£ MEASUREMENT [ SETUP

<> Billing & payments

Business data

Nebsit PE e calls port

Website App Phone calls Import Account access
Track sales and other Track app installs and in- Track calls from your ads Import conversions from
actions on your website app actions or your website another system

.
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Conversion Choices
Select the kind of conversions you want to track. Learn more © o0
N~—r
Website App Phone calls Import
If you have an
App!
Track sales and other Track app installs and in- Track calls from your ads Import conversions from
actions on your website app actions or your website another system including
Google Analytics
10
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Website Conversions

track. Learn more

» Place Google Ads Code on the conversion page
» Must insert code properly to HTML of website

» Only tracks Google Ads, no other traffic sources
tracked.

0o —|caA ®

Track sales and other

12

actions on your website
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Phone Call Conversions

ack. Learn more

» These users bypass your website by calling you
directly from the ad.

» Set length of call time before it is a conversion.

.
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Set From Ad Conversion Set Up

Create a conversion action to track calls from your call extension, location extension, and call-only ads

< settings below to determine how your conversions are tracked. Learn more

(not recommended;

Gl ¢ | K|
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Import Conversions

ack. Learn more

» Imports Conversions from your Google Analytics Goals
» Shows Ads conversions from Analytics in your Google

Ads campaigns
» All your traffic sources are tracked together in Analytics

I — Compare Ads, SEO, Social, etc.

17

Tracks all Traffic Sources In Analytics

o ¥ ®
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How to Import Conversions

» Ensure Google Ads / Analytics accounts are linked
» Ensure Goals are set up in Google Analytics

» Tools > Conversions > + Conversion (button)

» Click ‘Import’ box

Select the kinfl of conversions you want to track. Learn more

Select what you want to import
1is optlon lets you Import goals and transactions from
(® Google Analytics @

(O Google Analytics App + Web ()

(O Third-party app analytics

O salesforce

(O Other data sources or CRMs

20

Select Goal(s) to Import

Select goals and transactions to import from Google Analytics

You've imported 0 goals from Google Analytics. You've imported 0 transactions from Google Analytics. Learn more

B

Y ADD FILTER

[J Name Type Property View Last modified Conversion action
[0 Free Trial Team Click Goal : oct27,2019 Freefidal feam Click (A Web e
O signedup Goal Nov 22,2019 signed up (All Web Site Data)
1-20f2
CANCEL

21
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What We'll Talk About Today

3
» Google Analytics Linking
3
3

»

4
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Linking Brings Good Data

» Enables data to cross between Ads and Analytics

» Goals from Analytics imported to Ads
» Analytics engagement data (Bounce rate, time on site, pages

per session) shows in Ads
» Compare all Traffic Sources

Primary Dimension:  Default Channel Grouping = Other

Secondary dimension ~ | Sort Ty

Default Channel Grouping Sessions v ¥
11,007

Tott 1 007

1. W Organic Search 5,915
3. W Direct 1,653
4 (Other) 1,069
5. M Referral 173
6. Social 122
7 Email a
8. Display 40

25

How to link Ads and Analytics

» Use the same email
address for both apps

» Log into Analytics
» ‘Admin’ in lower left

» In centre panel, select
‘Google Ads’

» Click Ads Account to
link

26

Goal Completions
321
I 100.00 7

58.88%
156.26%
22.43%
2.49%
0.31%
0.00%
0.62%

0.00%

& Account Seitings
Oc
i

:

hannel S

Dd Calculated Metric

PERSONAL TOOLS & ASSE

2020-08-24

11



What We'll Talk About Today

» Search terms report

Search Terms Report — In Google Ads

Search term

» Lists all the keywords

Match type

Added/Excluded

homes house
south keys ottawa

that triggered your ad
to show

old ottawa south
homes for sale

homes for sale old
ottawa south

homes for sale
ottawa south

homes for sale old
ottawa south

» Find Search Terms
Report:

o Keywords Tab > Search
Terms tab

new homes
ottawa south

homes for sale
south keys heron
gate greenboro
west ottawa

new homes in
ottawa south

ottawa south
homes for sale

homes for sale in
ottawa south

O000|0j0po0jo|o|O0|0O

38

Broad match

Exact match

Exact match

Exact match

Exact match
(close variant)

Exact match

Broad match

Exact match

Exact match

Exact match
(close variant)

© Excluded

+ Added

None

None

None

None

None

v/ Added

v/ Added

None

2020-08-24
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What We'll Talk About Today

v v v Vv

Extensions (site links, call and a couple of underused but
effective extensions)

13
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Use Ad Extensions

a8

=0

Ad Extensions — Added Information

GO gle ottawa south townhomes 4y Q

N Al Now Mag mages  Videos  More Setting:

Ottawa South Towns for Sale | Must See Townhouse Development
[7d) www.valecraft.com/Ottawa/South ¥

n Homes Available Now.
Ottawa_New Homes From

= ]
Q Urbandale Corporation @]
)

NEPEAN

(32

sy KANATA S0

o7} Jade Condos Riverside
Riverside South - South - Richcraft Homes

Richcraft Homes Embrun

42
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Ad Extension Advantages

» Make your ads physically larger

» Added information about your business:
o Extra links in addition to ad landing page
° Phone number
° Location / address
° Many more

» Optional —you don’t have to use Ad Extensions..
But your ads show better if you use extensions!

» Google shows extensions when there is space

43

Common Ad Extensions

Site Link Link more of your web pages

Call out A little extra text for your ads

Location Shows your address via Google My Business account
Call ﬂq; Displays phone number; mobile devices can click to call
Link Google My Business

to Google Ads Account!
‘Linked Accounts’

44
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Ad Extensions — Added Information

Go gle ottawa south townhomes y Q
L Al New Mar ages
Site Link
Extensions Ottawa South Towns for Sale | Must See Townhouse Development
[Ad) www.valecraft.convOttawa/South v
Backs onto Sawmill Creek, Fawn Meadow Park Award Winning Design. Sian up nowl Valecralt is a
Hore's WhAT OMars Say  Spacious Townhomes ONawa  Eneray Star Homes ~ Move In Ready Homes.
195 Wean
/‘/" 4 es & Condos for Sale in Ottawa, Ontario | Minto - minto.com
to.conm/ ¥ 13) 7

Homes Available N

ars Of on_9 In Ottawa_New Homes

Location Extension Vitual Tours ‘;";'T;y WMinto? “r‘)oslgn Your Homd =

ide Dr, Ottawa, ON - Opon T

-

-
Q Urbandale Corporation
.
W NEPEAN
)

KANATA
Jade Condos Riverside
Riverside South - South - Richcraft Homes
Richeraft Homes

Price Extensions

» Price Extensions:

o List your
products/services and
their prices

o Links directly to pricing
page

» Structured Snippet:

o Shows added information
based on categories:

46
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Price Extensions

» Price Extensions:

o List your
products/services and
their prices

o Links directly to pricing
page

Meet Dr. Javidnia, MD, FRCS(C) | Female Facial @
Cosmetic Surgeon
www.aesthetemd.ca/DrJavidnia/Ottawa

Trained in Harvard. Teaching at Ottawa U. Only Female
Facial Cosmetic Surgeon in Ottawa. Dr. Javidnia brings
Creatiyj oderation dents.

Brand 1

Brand 2

$10.00

Full Range of Sizes

$15.00
Limited Availability

47

EXTENSIONS AUTOMATE

Add price extension
Add to

Account ¥

Extension

@ Create new O Use

Language ®
English -

existing

Brands w

Currency @ °m e qualifier @
cAD - No qualifier -

Price extension item

Mobile final URL (o

25

@ Nounits ~ o

Structured Snippet Extensions

» Structured Snippet:

° Shows added information
based on categories:

48

Overview L] A3

Recommendations

Campaigns 4
Account ¥

Ad groups
Ads & extensions

Landing pages
English

Key

’ Dynamic ad
targets

Audiences

Demographics

EXTENSION AUTOMATED EXTENSIC

Add structured snippet extension

@ Crestenew O Use existing

Amenities
Brands

Courses

Degree programs
Destinations

Featured hotels

1opEn, Insurance coverage
Placements Models
“ Advanced op)
Settings )
Service catalog
Locations Shows
Ad schedule Styles

2020-08-24
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Lead Form Extensions

Create your lead form

» User completes a lead E -
form directly from the
search page. O i

To change the information you ask for after saving your campaign,

» Bypasses your website 0 e
O Email
[J Phone number

[ Postal code

» In Beta

Background image

© miace

Use Extensions At All Levels

Unique email address & password
Billing information

» Account Level S :
} Campaign Level Daily budget Daily budget

Lecation/language targeting Location/language targeting
Distribution preference Distribution preference

> Ad Group Level End date End date

Keywords Keywords Keywords Keywords Keywords Keywords
Ads Ads Ads Ads Ads Ads

50
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What We'll Talk About Today

v v v Vv

» It’s positive to use negative keywords

4
51

It’s Positive to Be Negative

58

19
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Use Negative Keywords

» Words you do NOT want your ads to show

» Homebuilder Negative keyword examples:
o Rent, furnished, Home Depot, etc.

» Saves money!

» Apply at Ad Group or Campaign levels

What We’'ll Talk About Today

>
» Automated bidding (pros and cons)

60
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What is Automated Bidding?

» Google makes bids for
you

» Allows you to set ‘rules’
for bids

» Trading control for
convenience

.

62
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How Automated Bidding Works

» Detects impression, click, conversion patterns and applies
them to your bidding.

» Places a bid based on ‘Rules’ you have set for Google such as:
o Max Cost per Click (CPC)
° Location
o Daily / Monthly budget
o Cost per acquisition (CPA)
o Bid adjustments
° More.......

Automated Bidding Strategies

Impressions
Conversions Clicks (Traffic) (Visibility)

Business Goal (Users buy, complete (Bring people to (Show Your ads, but
form, etc.) your site) traffic & conversions
are secondary)

Target CPA (A)
Average pay for Manual CPC

Target Search Page

; Location (A)
conversion
. . Target Outranking
Bidding Types Target ROAS (A) Maximize Clicks (A) Share (A)
Maximize
Conversions (A) CPM (A)
ECPC (A) VCPM (A)

64
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Google Wants You To Use Automated

Bids.....

Enable Target CPA on 1 campaign X

o Bid more efficiently with Target CPA

Get more conversions at a lower or similar CPA with a fully
automated bid strategy

SRS
ing @

VIEW RECOMMENDATION APPLY

Enable Target CPA on 1 campaign X

» Always recommending

» Make it sound
convenient & Easy

» Make sure it’s right for
you!

65
Careful With Automate Bidding
» Detects patterns — have lots of data!
> Google recommends minimum 15 conversions / month.... Really need 30 +
66

2020-08-24

23



2020-08-24

Automated Bidding Works.....

» Choose your automated bidding strategy based on goals!

» When you have lots of account history:
o 30 + conversions per month.

» Significantly reduces costs and cost per acquisition (CPA)

» Finds more conversions.

Presentation Summary

68
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Google Ads Optimization Checklist
» Conversion tracking properly setup?
» Keyword match types and optimization?
» Can search terms report help?
» Using negative keywords?
» Are you using all possible extensions?

» Does a campaign have 30+ conversions last 30 days? Is automated
bidding right for you?

Upcoming Webinars

» Google Advertising: The Free and The Paid  ~
o Getting on the Google Map Invest |Investir
) {8 Ottawa | Ottawa
° Google Ads (Introduction)

» Uncover Your Website’s Secrets
° Google Analytics & Conversion Tracking

70
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Thank you

» David Bird
o 613-875-4987

» david@birdseyemarketing.com

» www.birdseyemarketing.com
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