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Use Google Analytics to Make Website Decisions 

 

Set up Google Analytics 

 How WordPress Plug-ins help 

 

Goals make reports easier to use 

 Using reports to take action / make decisons 





 Small Company 

 

 $300K marketing 
budget 

 

 Ugly, difficult website 

 

 No leads 



 According to Wikipedia: 
◦ a free service that generates detailed statistics about a website's 

traffic and traffic sources.    

 

◦ Tracks visitors from all referrers, including search engines, social 
networks, direct visits and referring sites.  

 

◦ It also displays [results from marketing campaigns] … and digital 
collateral such as links within PDF documents, [videos, kiosks, and 
just about anything else].  

 

◦ It's [probably] the most widely used website statistics service. 

 

http://en.wikipedia.org/wiki/PDF


 Most Valuable: 
◦ Social Media Sources 

◦ Emails 

◦ Advertising 

◦ SEO 

◦ Content 

◦ Marketing Programs 

 



 Google Analytics Needs 
to be setup to work 
with your website 



 When the tool is used 
properly we make 
reliable, wise decisions 





1. Load the GA code properly 

2. Filter yourself (Admin) out of reports 

3. Tracking File Downloads (PDFs, Zip, Word, etc.) 

4. Track Outbound links (social media buttons) 

5. Goals and goal values 
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1. Load the GA code properly 
2. Filter OUT WP Administrator Traffic 
3. Tracking File Downloads (Ex:  PDFs, Zip, 

Word, etc.) 
4. Track Outbound links (Ex:  social media 

buttons) 



Google Universal Analytics 
By Andrius Dobilinskas 



Google Analytics 
By Yoast 

Just check the boxes 



 Tracking code properly installed 

 Cleaner information: 
◦ Filtered out ourselves from GA data 

 Tracking file downloads 

 Tracking outbound links 

 







1. Load the GA code properly 

2. User Type Filters 

3. Tracking File Downloads (PDFs, Zip, Word, etc.) 

4. Track Outbound links (social media buttons) 

5. Goals and goal values 
 



Changing how you look at website data 





 Buy something 

 Complete contact form 

 Signup for email list 

 Comment on blog 

 Etc. 

 

You may have a long list… 

These are 
your goals 



 

 

 Most valuable: 
◦ Content 

◦ Traffic sources 

It organizes 
your data for 

better 
decisions 









 Acquisition 

 Behaviour 

 Conversions 



How people find your website 







$2,500 / month 



$2,500 / month 



What people do on your website 





 Ranks the pages by 
contribution to 
achieving that goal 
◦ Page with $0.35 is worth 

more than one with $0.15 

 Differentiates between 
popular and valuable 

 





Did people do what you wanted them 
to do? 

 

Your GOALS 









 Copy of presentation 
◦ Website or slideshare 

 PDF  
◦ Step by step written 

instructions to set up 
goals 

 Video  
◦ Demonstration of setting 

goals 
 

 Other videos / links 

 www.birdseyemarketin
g.ca/ottawa-
wordcamp/ 
 

http://www.birdseyemarketing.ca/ottawa-wordcamp/
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 Duration / time on site 
 Pages / session 

 Destination  
 Event 



1. Admin > Views > Goals 

2. Click “Custom” (near the bottom) 

3. Name the goal 

4. Select goal type you need: 
◦ Destination = specific page on your website (thank you, order confirmation) 

◦ Pages / Session = viewed a specific number of pages 

◦ Duration = spent a specific amount of time on your site 

 

5. Follow the steps for the selected goal type 

6. Insert a goal value 

7. Save 



 WordPress Plug-ins help us: 
◦ Install Google Analytics 

◦ A lot of setup 

 

 Goals give us data to take action and make decisions about: 
◦ Traffic acquisition 

◦ Content 



 By Monday 8:00 p.m: 

 

 Make 3 Goals:  
1. Destination 

2. Duration,  

3. Pages / session 

 

 Put a $1 value on each 

 
Call me help until 8 Monday night 



 David Bird 

 Bird’s Eye Marketing 

 

 www.birdseyemarketing.ca 

 

 david@birdseyemarketing.ca 

 

 @birdseyemktg 

 

 613-875-4987 
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